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Basic logotype

Proportions

The basic logotype’s colour scheme is shown to
the right.

It comprises an orange rounded square containing
a white triangle with rounded corners. The word
“aimtec”, written in Helvetica Neue Bold, follows
alongside the logo. The indentation between the
logotype’s symbol and its text is 2.2 mm when
the logotype is at its base size. The predefined
colours here are provided in the chapter on the
Aimtec colour scheme.

Logotype source data:
marketing@aimtecglobal.com

. ] aimtec



Basic logotype

Colour variations

In black-and-white outputs and in cases where
objective obstacles prevent the use of the brand’s
colour design, we use a black-and-white or
monochrome brand design. Inverse brand colours
are used whenever black and white would reduce
the brand’s legibility.

"] aimtec
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Basic logotype

Standard sizes

The logotype’s standard size is designed for

the A4 paper format. Its other formats are then
derived from this.

The minimum logotype size is 20 mm.

] aimtec

Logotype 48 mm 137% A3

] aimtec

Logotype 35 mm - 100% A4

] aimtec

Logotype 28 mm - 80% A5

(") aimtec

Logotype 20 mm - minimum size



Basic logo

Buffer zone

The grey field in the example on the right depicts
the logo’s minimum buffer zone. It is based on the
size of the logotype itself. The grey field defines
the minimum space that must be left between the
Aimtec logotype and any other graphic elements
(text, an illustration, another logo, etc.).

Whenever the situation allows it, we ask that you
use the recommended buffer zone.

Recommended logo buffer zone

—

[

Logo buffer zone

—
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Basic logotype

Disallowed logotype usage

Do not give the logotype outlines. Do not give the
logotype a drop shadow. Do not give the logotype
an inner shadow. Do not bevel or emboss the
logotype. Do not change the logotype’s colour
values.

Do not give it a different brush order. Do not
deform the logotype.

Do not position the logotype on top of colour
gradients. Against a coloured background, use
a monochrome version of the logotype.




The Aimtec
colour scheme




The Ai mtec Basic colours (logotype and graphic elements) Supplementary colours
(icons and web illustrations)
colour scheme

Definition Print
Colours are one of the basic elements that shape
Aimtec’s visual style. Basic colour palettes for
both print and online materials has been defined
for use in marketing materials. Supplementary Orange Yellow Light blue Purple Red Green Dark blue
colours are also defined for use if needed. Pantone 144 Pantone Yellow Pantone 2226 Pantone 2101 Pantone 1655 Pantone 2291 Pantone 2144
However, you should primarily use the colours in 0, 55,100, 0 0,5,100,0 65,0,18,0 50, 55,0,0 0, 80, 100, 0 40, 0, 100, 0 100, 45,0, 0
the basic palette.
*Always take care to ensure that the orange used has the correct colour space if it is not possible to print
Different hues can be used in an online in Pantone colours.
environment, but only in such a way as they are
defined. Online
Orange Yellow Light blue Purple Red Green Dark blue
255,145,0 255, 200, 0 21,191, 214 133, 108, 204 230, 46, 0 158, 201, 0 0, 102, 186
ff9100** ffc800 15bfd6 856¢ce €62e00 9ec900 0066ba
255, 230, 0 61, 225, 245 172,142, 255 255, 80,0 185, 235, 0 0, 145, 255
ffe600 3delf5 ac8eff 5000 P9eb00 00911f

**Always take care to ensure that the orange used has the correct RGB colour space.
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Typography

Helvetica Neue Bold

Primary font: Helvetica Neue

Helvetica Neue Regular

it in both headings and body text. It also has
its own specific line spacing. This line spacing
must always be manually adjusted, because
the spacing is too large when using the font’s
automatic definition.

Usage examples
Font size: 62pt, Line spacing size: 60pt, Font size: O I a a eX O

20pt, Line spacing size: 20pt, Font size: 12pt,
Line spacing size: 14pt

Portada Text Regular

Arial in its place.

Secondary font — Portada Text
Portada Text is the secondary font; its job is to
liven up long texts.

|
If Portada Text cannot be used, use Georgia in its A rl a I B O I d

place.

Arial Regular




Typography

Definition

The use of individual fonts in the company profile.

Digital
Factory

Machines of the future have digital capabilities,

and their ability to communicate with each other

will become a key factor for success. Customers
expect a brand new world in which physical features
will be outstripped by digital intelligence. Likewise,
mechanical production must get its own digital brain.

The extreme costs of customisation and error
traceability will result in some companies no
longer being able to supply large manufacturers
unless they have digital production platforms.
They will not have the control they need over
logistics and material flows, and they will not be
capable of complying with constantly changing
requests. Their current profits will fall due to an
excessive number of returns and communication
problems with both suppliers and customers.

We're here to help manufacturing and logistics
companies keep pace with future changes. We

offer them a digital advantage: the advantage of a

" digitised factory that can rapidly respond to change
i1\l £ 3 while constantly remaining under control. We're

I ‘|| Il,'
II )" here to lead through such change without tremble.
|
CIUALRY
1A WAL
| |

Digitisation is not just sutomation of salected procasses.
It is a redesign of the whole production modal.

\
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Web address

Definition

The web address should always be displayed
without “www.” Aimtec is always written in bold,
and the rest of the address in the regular weight.

The web address may be in any of several colour
variations: orange, black, and white.

aimtecglobal.com

aimtecglobal.com

aimtecglobal.com
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Claim

Definition

The claim: ”Be digital. Faster.“ may be used in
this graphical form. Shown here is its appearance
at 100% size for the A4 paper format. Changes
of any kind, either graphical or textual, are
disallowed.

The claim may be supplemented with graphic
elements such as arrows, ellipses, etc., but these
graphic elements may not overlap into the claim’s
graphic design. The claim may also be used
on its own without any supplementary graphic
elements.




Be digital.

FasSter.

Be digital. Be digital.
Faster. Faster.




Claim

Incorrect usage of the claim

Translating the claim into other languages is
disallowed. Changing or deforming its graphic
elements in any way is likewise disallowed.




Be digital.
Faster.
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elements



Graphic elements

Definition

All graphic elements can be used in all materials
in the defined colours only. They are used to liven
up a document.

Yellow

arrow
Blue double Yellow double Orange double
arrow arrow arrow

Purple Gantt

) ) Blue Gantt

Yellow stripes

Red dots

Blue dots




Graphic elements

Incorrect usage of graphic elements

Changing the shapes or the colours of graphic
elements is disallowed. Adding new elements is
likewise disallowed.

VI T TV
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Ilcons
Definition

All'icons can be found in our database, which may
be requested at: marketing@aimtecglobal.com

These icons serve as a further graphic element to
liven up documents, presentations, web articles
etc.

Theicons are only to be used in the Aimtec colours.
If a specific icon is missing from the database,
it may be created and subsequently used after
approval by Aimtec’s marketing department.
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lllustrations

Definition

lllustrations are to be used on the web, in
presentations, and e.g. in documents that need
livening up.

lllustrations may only have the Aimtec colours.
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Graphs

Definition

When preparing graphs you must maintain
the Aimtec colour scheme.
Recommended colour sequence in terms
of priority:

= orange

= red

= purple

= green

= light blue

= yellow

= dark blue




Graphs

Disallowed variants

You may not change graphs’ colours, use 3D
displays, deform graphs in any way, or place
shadows under them.




Graphs

Example of graph usage

An example of correct work with graphs. A vector
graphic or for example an appropriate photo may
be placed in the background of a pie chart.

USA3 %

Lucembursko 3 %

Belgie 3 %

Francie 3 %

Nizozemi 6 %

Japonsko 7 %

Ostatni 7 %
Velka Britanie 2 %

Cina 2 %
Rakousko 3 %

obraty podile
sidla centraly

Ceska republika 17 %

Némecko 44 %



Photographs

Definition

All of our recommended photos may be found in
our database: marketing@aimtecglobal.com

Photographs are a fundamental part of Aimtec’s
visual style. Choose photographs that will look
natural and unforced. Take care that they are of
sufficient quality.
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Applying the logo

Definition

Always place the logotype at a distance of “two
logo squares” away from a document’s edge. The
illustration here shows sample placements on A4
and A3 paper and on an envelope.

The width for a web address should always match
the logotype width.

Each square has a size of: 8.3 mm for A4.

Cg aimtec

Hélkova 32
301 22 Pilsen
Czech Republic

Oaimtecglobal.cgm

(Jaimtec |

gﬁecglobal.com@

aimtec

%ﬂecglobal.com@
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materials



Folders

Definition

Aimtec folders with flaps have graphic elements
printed on them. The inside of these folders is

coloured Aimtec orange.

aimtecglobal.com

) aimtec




Business cards

Definition

Aimtec business cards have dimensions
of 90 x 50 mm and are double-sided.

Jaroslav Follprecht
Manager

T +420 623 758 970

M +420 777 145 258

jaroslav.follprecht@aimtecglobal.com
Halkova 32, Pilsen, Czech Republic

n aimtec aimtecglobal.com

>



Internal documents

Definition

Always place the logotype at a distance of two
“logo squares” away from a document’s top edge
and three such squares away from its right edge.

The graphical elements shown to the right are an
example of this. Different elements with a different

layout may be added in harmony with this manual.

Each square has a size of: 8.3 mm for A4.
Font: Arial

Document templates are available at:

marketing@aimtecglobal.com and at the internal
storage point.

Document

Claimtec | | [

Ut plat. Reicto quo tempos sust, omnimusti imperfe reperiaspit ad ut und
eicienda dolupti atquae. Ut qui con enem. Epe praturest, sunt lab is dem

officto quo eiciae sum veriae nobit lautatiis molorro im fuga. Rest quia
ipsapienis ipsumque earcips amendit aturia nonse re nobitas eosam, of
offic tempore, optas velescium imusdae mossequam reperia nis nossun

1.1 Heading 01

Ut plat. Reicto quo tempos sust, omnimusti imperfe reperiaspit ad ut und
eicienda dolupti atquae. Ut qui con enem. Epe praturest, sunt lab is dem ¢
officto quo eiciae sum veriae nobit lautatiis molorro im fuga. Rest quia
psapienis ipsumque earcips amendit aturia nonse re nobitas eosam, of
offic tempore, optas velescium imusdae mossequam reperia nis nossun

1.1.1 Heading 02
Ut plat. Reicto quo tempos sust, omnimusti imperfe reperiaspit ad ut und

offic tempore, optas velescium imusdae mossequam reperia nis nossun

n.1.1.1 Heading 03
Ut plat. Reicto quo tempos sust, omnimusti imperfe reperiaspit ad ut und

offic tempore, optas velescium imusdae mossequam reperia nis nossun

1.1.1.1.1 Heading 04
Ut plat. Reicto quo tempos sust, omnimusti imperfe reperiaspit ad ut und

offic tempore, optas velescium imusdae mossequam reperia nis nossun

F enem
r Ut plat. Reicto quo tempos sust, omnimusti:
- Ut plat. Reicto quo
- Ut plat. Reicto quo
- Ut plat. Reicto quo
- Ut plat. Reicto quo

1 Heading L

eicienda dolupti atquae. Ut qui con enem. Epe praturest, sunt lab is dem dignist re, voloreiunti
officto quo eiciae sum veriae nobit lautatiis molorro im fuga. Rest quiat. Ficiae nusam lab
psapienis ipsumque earcips amendit aturia nonse re nobitas eosam, omniam consedi dolo

eicienda dolupti atquae. Ut qui con enem. Epe praturest, sunt lab is dem dignist re, voloreiunti
officto quo eiciae sum veriae nobit lautatiis molorro im fuga. Rest quiat. Ficiae nusam lab
psapienis ipsumque earcips amendit aturia nonse re nobitas eosam, omniam consedi dolo

eicienda dolupti atquae. Ut qui con enem. Epe praturest, sunt lab is dem dignist re, voloreiunti
officto quo eiciae sum veriae nobit lautatiis molorro im fuga. Rest quiat. Ficiae nusam lab
ipsapienis ipsumque earcips amendit aturia nonse re nobitas eosam, omniam consedi dolo

qui consed quia aut
ignist re, voloreiunti
t. Ficiae nusam lab
mniam consedi dolo
d antempe rnatur?

qui consed quia aut
dignist re, voloreiunti
t. Ficiae nusam lab
mniam consedi dolo
d antempe rnatur?

qui consed quia aut

d antempe rnatur?

qui consed quia aut

d antempe rnatur?

qui consed quia aut

d antempe rnatur?

ecglobal.com

Strana 2/2 | Document42
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Internal documents

Place

Place the logo at a distance corresponding to two
“logo squares” from the top edge of the document
and three “logo squares” from its right edge.

Each such square has a size of: 8.3 mm for A4.
Font: Arial

Document templates are available at:
marketing@aimtecglobal.com and at the internal
storage point.

aimtec = (L)

Name

Address

Post Code City
State

In Pilsen on 27 April, 2015

Salutation,

Text dopisu - Pro prehledné, ticelné a dokonalé fizeni a spravu projektu
Aimtec vlastni informaéni systém s nazvem Bonanza. Pfi jeho tvorbé
svych bohatych zkuSenosti a know-how ziskaného ze stovek projekt u
neustale zdokonaluje tak, jak vyzaduji zakaznici a co si zada nestalé ek

Projektova metodologie spole¢nosti Aimtec vychazi z potvrzenych a celo
pfistupu. Stavi na projektovém Fizeni PRINCEZ2, ze kterého vyuziva PBS
structure) a WBS (work breakdown structure). Diky tomuto pfistupu Ize pi
a sledovat procesy zakaznika. Dlouholeté zkuSenosti s vyuzivanim met
rated SAP) zase umozfiuji jit do vétSich detailt ve fazi prototypovani. Je
také na pristup DAD (disciplined agile delivery) od spole¢nosti IBM, ktel
feSeni projektu ve fazich. DAD je postaven na hybridnim ramci, ktery vyc
postupl a metodik (napfiklad z pfistupu Lean nebo agilniho programova
stup se od dodavky fixniho projektu li$i pfedevsim tim, Ze se metodika p
je dle pozadavku a potfeb konkrétniho zakaznika.

Prizkumy agentury Standish Group Zzjistily, Ze jen jedna tfetina IT proje|
Softwarové spole¢nosti a projektovi experti se shoduji na nejéastéjsich ¢
vuji nejvétsi rizika krachu projektd. Jednou z nich je podle spole¢nosti G
projektu. DGvodd muze byt celad fada, napf. zahlcené IT oddéleni, pf
projekt nebo pouziti nedostacuijicich.

Atur, que nim at quae estrum que molupid magni volorep erovid eatem r
rerum idebis endebis et, odis sunti dolupita pero inctium, necaturia eate|
nestetur? Solenda venesec tatecabo. Ut labori cus, illit et ma que nemp¢
et voluptus qui nitio te net, con repedit, tem rem vollis evel int a quibus, i
venihit

QOdit quuntibus, vende volor alignis dit ipsam quam sa vidis dolore ipien
simpel illut adit omnihil moluptamusam fuga. Cor se dolut id etur, il il ipsa
tiaspici ium as perem aut rehent.

Ique eosam nit odipsam vendist aut earum quiatur senihit, comnis eos|
ent.

Quiaspidel eicitatiusa vendia volore, cumqui berum lantemperum core re es eum qui aut

dollace aturitia nonet dolo de miligendel ium quidi alit quam nos dolente;

rib usandi dollautem qui ducit quia veliquate volorio nsectatur, ut ad eseque volupta velenis|

sus est,

vytvofila spole¢nost
a vyvoji Cerpala ze
zakazniku. Systém
onomické prostiedi.

svétové uznavanych
(product breakdown
odrobné rozpadnout
diky ASAP (Accele-
nezbytné upozornit
ry inspiruje a vede Kk
hazi z osvédcenych
ni). Tento agilni pfi-
bézné pfizplsobu-

kt( skon¢i Uspésné.
hybéch, jez predsta-
artner Spatné fizeni
li§ velky a rozsahly

empor most laut ide
mqu isquatis maxim
orem duntotatium ex
psunt ex endellanda

de rumquatio te plis|
nis dolorer rorehen

parciisti odit, senis

m estio mincia dolo-|
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rem doluptur? Metur ma venis sitis ipicate cestiatur? Os eum eium ratul
alit iundis accatquati cumquas et aboreius si des magnatiusam volupid qt
| id quiducipsam qui omnimust, coriam, qui dolorem que dolenecerat.

Explis nimus ut opta voluptas andisti orername magnam, quae. Fugia v
rescia quisitam, volor autamet landam, qui cor renia ipicita spiendita voll
elit, quibus imusand aerferr umguam ad eum sunt, ut modit por as non

essimet arcius voloreniet rerum qui di ulliqui beat in repernat hariosa nd
moluptatur reptati ossunt quodis quid milliquas ilitatemquam audaepud
cus elendis ciistrum erferes explabo. Et ut ad quas nam, tem. Itatur abo
aditios sit, cor maiorernatem suntin nus nobis es ant quam ullaut expe|
conet officitiuste laciis erum ipitatur aut oditas excessi ntioritiam harchic
a eum quatur, eariosseque et labor mil et fuga. Iberiandit voluptas recae

ratur, voluptatum earciisimus, occus eaquiat empore net laudanimus.

ae necte que nam hicit volecus aborrum aborro excepta sperferibus, ¢
spercipsa qui dolut volupta corios nihit vendend enimi, sam rem rescid m

otatate sae ma aliquam eos auta sequia voloriaectio et eicimo elit re,

ullupta sperum

moditio que voluptatis et velia ditiatio estiat volupta spellis rernat.

sum sant.

quatios maximus exerovi destiurem et ipsaepe disque por min nonsequ

dia dolores trunt.

Ullit as ea quiate nossimp orest, volligenti doluptur si saecusc ienecta

Name and Surname

uptatur aut ut accaeria dolest, omniaesto to molo in nonsendi reresti oreicidus ea quostem

Ximus et odi doluptaeces reius eictibe aribus et ex earum vendesto que que vel ipieniatinci
qui a prernatem alitatio. Itaturento odis doluptatum atus saererruntis eatum dolendu sandi-

sciliquas nihilit hicipsam ressecto voluptasit, te volestrum evelibus samet earum illandiam,

quibus et fuga. Et ut utemquatus, quam sumquam, aciet ma nulparc hilluptatiam laut aceptat|

uptatqui nobistem et optate arum id minvelest, qui ulpario. Ipsae cus eatqui dendit am, om-

Itatemp orecepe lendaeceat mi, cori dolupturi ut que conem faciur? Quis idenia aut pore,

Optas auta consequ ostiuntore nos nobis ium nonsediatur reped minciam aut dolupta tquunt

aligenes alit ea porum, oditat.Ipis illabor at. Rum qui ommoluptae perspient rae. Uptinis du-

cidernatia doluptatur? Qui occum am num, officti asitist porum, cusam, cus vel maiore ea
olupti ncitaquo bearchilis ant as conse nones diti alit quis renisto explabo reiur?

em porectum sim ut
Jodis quo eum necte

el ipsam acea dolo-
ni musant aspid es|
um in es est ex eve-
lenest quatiis dolon
m alicidi psumquia
io con eiusam, nam
peribus ea viderum
ipsapiduci ra aut qui
pu dignamus as mo-|

orent veliqui velecer
0 eum ere es dellani

sustrunt enimolectat

o qui sintorest, volla

tissinv ellorepe pre,
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Car decals

Definition

Car decals may only be applied in the approved
manner, i.e. as follows: Logotype on the rear
window and web address on a plastic frame
around the license plate.

aimtecglobal.com
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Roll-up banners

Definition

The graphics for roll-up banners are based
on photos and clean graphic elements. Web
addresses have the same size and are also
located at the same level: 22 cm from the bottom.
The letter “a” in the word “aimtec” should have
a size of 3.6 cm. The recommended web page
colour is orange.

"] aimtec

Be digital.
Faster.

aimtecglobal.com
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Aimtec
Hackathon

Zazijte vikend piny
loT, VR a dalSich
technologii.

aimtechackathon.cz

ﬁ
S —



Clothing

Example

Potential usage of Aimtec elements on clothing.

Be digital. Be digifal’
Faster. Faster.
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Presentations

Definition

These are the basic slides and their recommended
order for PowerPoint.

For a presentation’s final slide, use the Aimtec
claim: “Be digital. Faster.” Do not use a thank-you
slide or a logotype slide!

Font: Arial

Heading size: 36pt
Subheading size: 20pt
Text size: 18pt

Text size (subpoints): 14pt

For more information, see the manual for
creating presentations.

Title

Subtitle

Presenting 1

Date

We are Aimtec.

Presenting 2

Place

Presenting 3

") aimtec

2 4

Program 1

Program 2

Program 3

Program 4

Program 5

Program 6

last slide

>> TS

aimtecglobal.com
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E-mail signatures

Definition

An illustration of the basic email signature format.
The bottom part of the signature with the graphic
(Be digital. Faster.) can be replaced as needed
with banners for various events.

Specification for email’s body-text font
Font: Arial
Font size: 10pt

Name Surname
Position

(") aimtec

Aimtec

Halkova 32, 301 22 Pilsen, Czech Republic
Reception +420 377 225 215, Support +420 377 240 400

Mobile +420 776 195 253
aimtecglobal.com

fYyin O
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PC Desktop
backgrounds




aimtec

Jsme Aimtec.
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